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TRUSTED BY 90+ PRESTIGIOUS BRANDS

YOUR FULL-STACK MARKETING
TRANSFORMATION PARTNER

360° DIGITAL MARKETING, CREATIVE
EXCELLENCE & TECH SOLUTIONS—ALL IN ONE
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96504 36841 | 85270 14968 | 93152 53628

T3/503, Taksila Heights, Sector 37C, 0O
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www.aasticenterprises.com
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https://aasticenterprises.com/
https://aasticenterprises.com/
https://bit.ly/3EMXcPa
https://bit.ly/31JgHd1
https://www.linkedin.com/company/aastic-enterprises/
https://bit.ly/3HwwD1g
https://www.instagram.com/aasticenterprises/?utm_medium=copy_link
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India's Most Trusted Marketing Powerhouse

Since 2003, we've evolved from a boutique agency to a full-service
transformation partner. We combine strategic thinking with creative

excellence to help brands achieve exponential growth.
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WHY PARTNER WITH US

One agency, 40+ services

l 23 YEARS
of Excellence

l 1300+ PROJECTS DELIVERED

with 95% Client Retention

90+ PREMIUM CLIENTS
across 8+ Industries
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THREE PILLARS OF BUSINESS GROWTH ~ “*

BRAND &
CREATIVE

e Media & Communication
e Videos & Animations

e PR & Outreach

e Innovative Printing
Solutions

DIGITAL &
GROWTH

e Digital Marketing &
Social Media

 Digital Marketing Research

e Influencer Marketing

e AI-GEO Optimisation
Services

TECHNOLOGY &
INNOVATION

e |T & Technology
e CSR & MSME Support

e Event Management

e Thoughtful Brand
Gifting
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CREATIVE
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MEDIA & COMMUNICATION ®

CONTENT WRITING

Enterprises
Strategic content that builds authority and drives engagement

Technical
Content:
Complex topics
simplified for B2B
audiences

Blog Articles:
2,400+
published, avg.
8.5min read time

Long-form Podcast Scripts:

Content: 50+ episodes
Whitepapers, produced, 100K+
case studies, total listeners
thought

leadership
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MEDIA & COMMUNICATION C@k

GRAPHIC DESIGN & BRANDING Kl o
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: : : : =3 WORLD CYBER
Design with Purpose. Branding with Power. Cybersec SECURITY SUMMIT

14-15555 | Qi o | B ae

Logo & Collateral
Brand Design
Identity
Social .
Media Motion
Creative Graphics
o Secure and scale your
Su |te business on cloud
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TRANSLATION SERVICES

Multilingual Localization (Breaking Language Barriers)

12+ Indian Industry-
& Foreign Specific
Languages Expertise

Average
Turnaround:
48-72 hrs for
standard
projects

Cultural
Adaptation

AASTIC

Enterprises




MEDIA & COMMUNICATION

PODCASTS & AUDIO

500+ podcast minutes produced across 20+ brands

Production
Quality:
Professional
mixing, music
licensing,
distribution

Format Types:
Interview,
Narrative,
Educational
series

Distribution:
Spotify, Apple
Podcasts,
YouTube,
Instagram

Presents

KADAK TALKS

Bold personalities’ no-filter convos
WITH MAYANK SHEKHAR

( CLICK HERE %

SUCCESS STORIES
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https://www.youtube.com/watch?v=WFaTbFTkmXc

VIDEOS & ANIMATION AAsTIC

EEEEE prises

VIDEO PRODUCTION OFFERINGS

Videos That Engage, Educate & Elevate Brands.

CORPORATE
& EXPLAINER
VIDEOS

BRAND FILMS
& DOCUMENT-
ARIES

ANIMATED
EXPLAINER
VIDEOS

TVC &
COMMERCIAL
VIDEOS
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PR PROFESSIONALS 000

Steps to minimize Air Pollution CELEBRATING nCI'tC .; >
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https://www.youtube.com/watch?v=31oCDqxTMMQ
https://www.youtube.com/watch?v=M_IgrZQn_cQ
https://www.youtube.com/watch?v=ckJ5PgBp58Y
https://www.youtube.com/watch?v=_F470-iGv3w
https://www.youtube.com/watch?v=fCaewLlMmvk
https://www.youtube.com/watch?v=M_IgrZQn_cQ
https://www.youtube.com/watch?v=M_IgrZQn_cQ
https://www.youtube.com/watch?v=M_IgrZQn_cQ
https://www.youtube.com/watch?v=M_IgrZQn_cQ
https://www.youtube.com/watch?v=M_IgrZQn_cQ
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https://www.instagram.com/reel/DGLs7F_SZhz/?igsh=MWg0d3IxNXRkczNiOA%3D%3D
https://www.youtube.com/watch?v=M_IgrZQn_cQ

PR & OUTREACH -
PR SERVICE OFFERINGS

Enterprises
500+ media coverages across 30+ brands

MEDIA THOUGHT CRISIS &
RELATIONS & LEADERSHIP REPUTATION
COVERAGE POSITIONING MANAGEMENT

CORPORATE
STORYTELLING

* Press Release  Executive Positioning Rapid Response * Brand Narrative
Distribution Protocol Narrative Development Internal

e Speaking Opportunity Control Stakeholder Communication

* Average Placements Sourcing Communication
Per Campaign: 15-25  Annual Report &

stories e Avg. Client Result: 8- Media Training Corporatg .
12 thought Communications

Damage Mitigation:

85% + reputation e Event PR & Launch
recovery within 30 Coverage

days

e Average Media leadership
Value: 50L-2Cr placements/year

L
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PR & OUTREACH /&@ASTIC

Individual Profile Branding & PR

Transform your professionals into industry leaders

Media & PR
Placements

Speaking
Opportunities
& Outdoor

Branding

Digital
Platforms
Optimisation

Brand
Reputation
Management

Content
Strategy




SUCCESS STORIES

Rishika Desai
Cybersecurity Expert | Blogger and mentor on

Digital Safety Trade Deal in Final
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The Blogger Monks - Follow
Posted by Rishika Des....B - 2y

Hi fellow readers of The Blogger Monks family! Here's the first newsletter of our

blog and many more are on the way. Want to receive them in your inbox and get
alerts of new blog posts on the website? Well worry not, simply subscri (more)

THE BLOGGER MONKS
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| THE EMERGING WORLD

New Delhi, Thursday 23 Oclober 2025  www.heemergingworld.in
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From Data to Action: Why India’s

11

These
improvements,
especially in
government
schools, suggest
that India's long-
running learning
crisis can indeed
be reversed.

Pooja Nagpal

The release of the ASER (Annual Status
of Education Report) 2024 report
signalled more than a story of learning
recovery—it marked a turning pelnt in
India's assessmont coosystem.

Key Improvements in Learning
Outcomes.

At the all-India level, the report
shows promising progress:

488 percent of Grade 5 students can
now read a Grade 2-level text. This isa
significant increase from 42.8 percent
{2022} and is close to 2018 levels, 30.7
percent af Grade 5 students can solve
division problems, compared with
256 peroent in 2022—the highest in
the past decade,

These improvements, especially in
government  schools, suggest that
India’s long-running lecarning crisis
can indeed be reversed. But this kind
of data alse shows that measurement
alene is no longer enowgh—turning it
inte improvement is now the frontier.

The Next Frontier: From
Measurement to Improvement
While the datashows clearprogress, the
report emphasizes that measurement
alone is noe longer sufficient. The
challenge now lies in translating this

evidence into sustained improvement
in learning outoomes.

This progress sits within a rapidly
evalving student-ascessment
architecture, From ASER's citizen-led
household surveys to school-based
evaluations, state assessments for
foundational

leaming. and the establishment of
PARAKH [Performance Assessment,
Review and Analysizs of Knowledge
for Holistic Development), India is
investing heavily in generating robust
evidence on student learning.

The National Education Policy 2020 set
this direction, calling for “transforming
assessment  for  optimisatlen  of
learning™ and for regularn transparent
reparting of outcomes, The PRS India
2024 notes that while most states
now conduct some form of large-seale
assessmaont, few have yet built strong
feedback loops to turn data into
classroom change.

Challenge Ahead

Measurement s no  longer the
ottleneck; meantng-making is,
Asspssment  results  often  remain
buried in reports or dashboards—
teachers. seldom  receive  timely,
actionalle feedback Without
assessmaent literacy and local capacity
to interpret findings, even the best

data risk becoming decorative rather
than diagnostic.

The policy implications are clear
= [nwest in adsesament literacy at state,
district, and schonl levels o data
become

actionable,

= Link large-scale assessments to local
planning and teacher professional
learning within

the same academic cyele.

«  Design public  disclosure  of
learning outcomes  that empowers
improvement-=—not
comparison—making  data  usable
for schesls, communities, and policy-
makers alike.

+ Keep equity at the centre: adapt
assessment design and feedback to
multilingual, mult-

board, and diverse-context dassrooms.
Assessments must serve as mirrors
of learning, not merely tools of sudit.
India’s next leap

depends less on how much we test
than om hew intelligently we use what
we test I we succeed,

the true measure of reform will not be
the data we publish—but the learning
that follows.

[Author is a doctoral researcher,
University of Sydney, Australia.)
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ANI PR

20 March, 2026 02:31 pm IST

An evening of classical grace, rhythm and expression marks
a significant milestone in a young artist’s journey

PNN

New Delhi [India], March 20: The auditorium at
the India International Centre (IIC) came alive
with the rhythm of ankle bells and the



INNOVATIVE PRINTING SOLUTIONS

COLLATERAL DESIGNED TO CONVERT

Print that sells

Premium

Executive

collateral &

Retail &

Event &

Experiential

Direct Mail

packaging & POS & Promotional
product marketing campaigns
collateral materials
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B2B materials print collateral
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CREMICA ) )

Healthy
is the
new tasty.

Avallable in three healthy, tasty variants - atta, corn flakes and oatmeal

UR RANGE OF
JARD FRESHNESS

MDF Cutout HIP Dispenser Poster Acrylic Hanging Unit
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DIGITAL MARKETING & SOCIAL MEDIA

Data-Driven Strategy That Moves Metrics
CORE SERVICES

SOCIAL MEDIA
SEO & SEM MANAGEMENT

Average Client Result: 280% engagement
growth, 45% follower increase

Average Client Result: 150% +
organic traffic growth, 3.2x ROI

PERFORMANCE INFLUENCER
MARKETING PARTNERSHIPS

Average Client Result: CPA reduced with 95% Client Retention
by 35%, ROAS improved to 4.5x
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DIGITAL MARKETING RESEARCH s dled

MARKET INTELLIGENCE

Analyze 10-15 12-month
competitors market outlook

Psychographic + fre'!gfﬂmh
demographic casibliity
testing

profiles

I



INFLUENCER MARKETING

COLLABORATION & CELEBRITY
PARTNERSHIPS

Intluencer Partnerships That Amplity Your Reach

NANO
INFLUENCERS

(1K-10K followers)

e Best For: Niche targeting
& authentic advocacy

e Engagement: 8-12%
e Cost/Post: I5K-30K
eReach: 50K-150K

impressions

MICRO
INFLUENCERS

(10K-100K followers)

e Best For: Specific interests,
early adopters, brand
advocates

e Engagement: 3-8%
e Cost/Post: F30K-2L
eReach: 200K-1TM

impressions

MACRO
INFLUENCERS

(100K-1M followers)

e Best For: Mass awareness,
product launches, brand
credibility

e Engagement: 1-3%

e Cost/Post: 2L-15L

eReach: 2M-5M
impressions

AASTI C

Enterprises

MEGA
INFLUENCERS
JCELEBRITY

(IM+ followers)

e Best For: Major
campaigns, enterprise
products, brand
transformation

e Engagement: 0.5-2%
e Cost/Post: F15L-3CR
e Reach: TOM+ impressions
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Movie Promotion Healthcare Promotion  Brewpub Promotion Movie Promotion



https://www.instagram.com/reel/DGiIb2JJCwg/?igsh=ZmVodGZpcG50eTJ6
https://x.com/filmifiles/status/1882010982643614055?s=48
https://www.instagram.com/reel/DIdFGnXogIx/?igsh=MWJub2ZnYXhlNDEzcQ%3D%3D

Al - GEO OPTIMIZATION ' @)k(((/

AASTIC

DOMINATE SEARCHACROSS =, 7 =
LLMs & Al PLATFORMS

End to end integration

Al & LLM
visibility
optimisation

Comprehensive
digital
discoverability

Intelligent
search
amplification

Inbound lead
generation
pipeline

Geo-Targeted
brand
presence
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TECHNOLOGY &
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We help clients to
get more

f

IT & TeChnOk)gy AASTIC

WEBSITE DEVELOPMENT

Custom Websites That Convert Visitors Into Customers

Enterprises

Average SEO-Ready Average

Load Time: Architecture: Time-to-

<2 seconds Google top 3 Launch: 4-8
rankings for weeks

target

keywords | Recent
Projects:
Conversion TATA Nexarc,
Optimization: B2B

International,
Stock Strategix

+35% average
improvement
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IT & Technology (.@k(

AASTIC

Enterprises

MOBILE APP DEVELOPMENT

Focus on platforms & results, not languages

g N h )

I0S Apps: Hybrid Apps: Average
Apple APP STore Single codebase, Users/App:
;eGdYr ]?P’“mlzedv 40% faster \A 50K - 500K+
—_— y active
. @ users
\ Android | _____ _ y
Apps: Google A N°."|°.b|e ?pps
Play certified, BJ:" : 15+&or
i startups
Zm::r'e:jsr enterprises
S

. _J - _




IT & Technology AASTIC

Enterprises

EMERGING TECHNOLOGIES

Make it practical

Chatbots & Al: AR/VR Apps:
Lead Interactive
qualification, product demos,
customer support Immersive

automation experiences

ol . Cloud
Solutions: .
, Transformation:
Real-time .
o Cost reduction,
montoring; scalability, security
predictive

maintenance

Y
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CSR & MSME SUPPORT Enterprises

PROGRAM CATEGORIES

Purpose-Driven Initiatives That Create Lasting Impact

Environmental
Sustainability :

Education
Initiatives :

Average
Program
Budget :

I50L-5Cr+

(Skill development,
scholarships, school
infrastructure)

(Water, energy,
waste management)

Disaster

Relief &
Rehabilitation

Community
Development :

(Livelihood, health,
sanitation)
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i
e

&



EVENT MANAGEMENT

END TO END
EVENT EXPERIENCES

THAT ENGAGE & INSPIRE

CORPORATE EXPERIENTIAL
EVENTS MARKETING

» Conferences & summits * Brand activations &
* Product launches pop-ups
* Sales kickoffs & awards * Trade show booths
nights * Exhibition
« 4.4/5 attendee management
satisfaction « 5K-50K attendee
reach

GOVERNMENT
& INSTITUTIONAL
EVENTS

« Conferences &
official functions

* Awards &

inaugurations

* High-security events

®
AASTIC

Enterprises

v

ENTERTAINMENT
EVENTS

* Movie promotions
(50K+ reach)

* Brand experiences
* Festival activations

]
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Thoughtful Brand Gifting @)k(((/
PURPOSE-DRIVEN INITIATIVES THAT Samce
CREATE LASTING IMPACT

WHY CORPORATE GIFTING MATTERS

Client
Relationships:

Employee
Engagement:

Strengthen
partnerships (35%
higher lifetime value)

Boost morale &
retention

Brand
Recall:

Compliance:

Tax-deductible,
GST-compliant bulk

gifting

Custom gifts create
12x better brand
recall vs. generic
gifts




GIFTING CATEGORIES

AASTIC

Enterprises

Wireless chargers, Sustainable materials, Massage devices, Branded items,
power banks, smart zero-waste fitness trackers, personalized
devices health monitors packaging

.

-
Premium Eco-Friendly | Wellness Customized Coffee &
Tech & Corporate Products Merchandise Beverage
Accessories | Gifts Subscriptions

Artisanal, curated
selections

~




TESTIMONIALS

Enterprises

1.0, 0.8. 0 1.0.0.0.0 ¢

We availed content writing We took the services of content Aastic Enterprises is our
services from Aastic. The writing and designing from business associate. Their
team's turnaround time, Aastic. They did really well in contribution to our marketing SEE WHAT OUR
quality and knowledge terms of creativity and original propaganda are immense. They
about the articles are content. Hopefully we can avail have created and developed CLIENTS ARE
always commendable. their services more in the many videos and infographics

future. for us. Their work is superb. SAYING [
&

ammipnsy

The 420 Apollo International ARG Healthcare
Limited

LET'S TRANSFORM YOUR BRAND



https://www.instagram.com/reel/DGqmKSwKieb/?igsh=MWszcnFuOXA0bW5reg%3D%3D
https://www.instagram.com/reel/DGqmKSwKieb/?igsh=MWszcnFuOXA0bW5reg%3D%3D
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https://www.instagram.com/reels/DMI8PDPKEQc/
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